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Market Overview

(Rent/Square foot/Year) Low High Effective Avg. Vacancy
DOWNTOWN OFFICE
New Construction (AAA)
Class A (Prime)
Class B (Secondary)

SUBURBAN OFFICE
New Construction (AAA)
Class A (Prime)
Class B (Secondary)

INDUSTRIAL
Bulk Warehouse
Manufacturing
High Tech/R&D

RETAIL
Downtown
Neighborhood Service Centers
Community Power Center
Regional Malls

DEVELOPMENT LAND Low (Price/Acre) High (Price/Acre)

Office in CBD
Land in Office Parks
Land in Industrial Parks
Office/Industrial Land - Non-park
Retail/Commercial Land
Residential

$ 32.00 $ 45.00 N/A N/A
$ 24.00 $ 32.00 $ 28.00 8.0%
$ 14.00 $ 23.00 $ 12.50 5.0%

N/A $ 26.00 N/A N/A
$ 14.00 $ 20.00 $ 17.00 8.0%
$ 12.00 $ 14.00 $ 13.50 5.0%

$ 4.50 $ 9.50 N/A N/A
$ 4.50 $ 8.50 $ 6.50 6.0%
$ 4.50 $ 9.50 $ 6.50 6.0%

$ 18.00 $ 30.00 $ 24.00 9.0%
$ 16.00 $ 24.00 $ 20.00 6.0%
$ 18.00 $ 24.00 $ 22.00 6.0%
N/A N/A N/A N/A

$ 75,000 $ 250,000
$ 125,000 $ 475,000
$ 100,000 $ 275,000
$ 100,000 $ 375,000
$ 400,000 $ 1,250,000
$ 45,000 $ 250,000

Tampa Bay, Florida

NAI Tampa Bay 727 585 2070 

Source: NAI Tampa Bay

Metropolitan Area Economic Overview
POPULATION EMPLOYMENT
Total Est. 2006 Total Est. 2006
Population Growth Index – 2011 Office Index
Income Index Health Services Index
Affordability Index Government Index
Education Index Retail Services Index
Age Index Wholesale Index

The Tampa Bay market experienced tremen-
dous growth in 2005 & 2006. The influx in pop-
ulation in that period has made the Tampa Bay
a driving force in Florida's economy. The Port of
Tampa has expanded to include full time cruise
ship dockage with two major carriers now serv-
icing the area. The Tampa Bay market is prima-
rily divided into three separate but equal geo-
graphical locations. Pinellas, Hillsborough and
Pasco Hernando counties.

The Pinellas county portion of the market
includes the coastal region with beach 
frontage and tourism hotel based economies.
St.Petersburg, Clearwater, Seminole, Largo 
and Palm Harbor are the primary core Pinellas
municipalities. The downtown St.Petersburg 
and Clearwater markets have been experiencing
a transformation from a once prodominantly
retirement based population to a young 
urban professional demographic. The downtown
St.Petersburg market is leading the way 
with a core redevelopment program that by 
late in 2006 had more than twelve multi 
story residential condominium and mixed 
use properties under construction. Downtown
St. Petersburg is the home of the Bayboro 
campus of the university of South Florida, the
Tampa Bay Devil Rays Professional Baseball
team as well as the Indy Racing Series St.
Petersburg Grand Prix and the spring training
facilities of the New York Mets.

The Hillsborough county portion of the
Tampa Bay market includes the primary 

office, retail and industrial markets of the 
Tampa Bay area. The Tampa International 
airport is located here and services every 
major market with easy access in and out of the
Bay area. Hillsborough County includes the 
City of Tampa, Brandon, Temple Terrace, New
Tampa, McDill Air Force base and the Port 
of Tampa. The City of Tampa holds the core
downtown office district while the suburban 
portions of Hillsborough County offer the 
main retail commercial areas and house five
regional malls. Tampa is home to the Tampa 
Bay Buccaneers professional football team,
the Tampa Bay Lightning professional hockey
team and the University of South Florida.

The Hillsborough County (Tampa Bay) 
market has been experiencing tremendous
growth along the new Veterans express way 
toll road that connects Tampa with the 
northern counties of Pasco & Hernando. The
concept of 30-45 minute work related drive
time commute is relatively new to the Tampa
Bay market, but with median housing prices
increasing to $224,000 in 2006 many 
residents are finding increased value in the
more rural and more economic northern 
rural counties. The Westshore segment of the
Tampa office market has experienced a 
huge demand as a result. Positioned at the 
base of the Veterans express way and within 
a two minute drive to Tampa International 
airport, the vacancy rates here have been less
than 2%.

2,616,767 1,063,193
1.69 1.00
1.00 1.03
1.17 0.78
1.03 1.15
1.12 1.11

Tampa Bay At-A-Glance

Market Overview

(Rent/Square foot/Year) Low High Effective Avg. Vacancy
DOWNTOWN OFFICE
New Construction (AAA)
Class A (Prime)
Class B (Secondary)

SUBURBAN OFFICE
New Construction (AAA)
Class A (Prime)
Class B (Secondary)

INDUSTRIAL
Bulk Warehouse
Manufacturing
High Tech/R&D

RETAIL
Downtown*
Neighborhood Service Centers
Community Power Center
Regional Malls

*Rental rents refer to small shops and not anchor tenants.

DEVELOPMENT LAND Low (Price/Acre) High (Price/Acre)

Office in CBD (Per Buildable SF)

Land in Office Parks
Land in Industrial Parks
Office/Industrial Land - Non-park
Retail/Commercial Land
Residential

$ 29.00 $ 35.00 $ 32.00 N/A
$ 20.00 $ 24.00 $ 21.00 19.8%
$ 17.20 $ 21.00 $ 18.20 18.9%

$ 21.00 $ 22.50 $ 21.75 N/A
$ 19.50 $ 21.80 $ 20.75 18.8%
$ 14.75 $ 17.25 $ 16.00 19.3%

$ 3.25 $ 3.75 $ 3.30 16.9%
$ 4.00 $ 5.00 $ 4.25 14.6%
$ 6.75 $ 7.75 $ 7.50 19.5%

$ 25.00 $ 40.00 $ 30.00 8.0%
$ 18.00 $ 20.25 $ 19.00 7.0%
$ 20.00 $ 22.00 $ 21.50 4.0%
$ 45.00 $ 100.00 $ 45.00 8.0%

$ 10 $ 25
$ 125,000 $ 400,000
$ 50,000 $ 150,000
$ 50,000 $ 350,000
$ 100,000 $ 1,000,000
$ 25,000 $ 500,000

Atlanta, Georgia

NAI Brannen Goddard 404 812 4000 

Source: NAI Brannen Goddard

Metropolitan Area Economic Overview
POPULATION EMPLOYMENT
Total Est. 2006 Total Est. 2006
Population Growth Index – 2011 Office Index
Income Index Health Services Index
Affordability Index Government Index
Education Index Retail Services Index
Age Index Wholesale Index

The Atlanta MSA continued to grow in 2006
and included some of the fastest-growing 
counties in the nation. Laffer Associates ranked
the state of Georgia, which is sometimes referred
to as the state of Atlanta, #1 in the United States.
This ranking was based on various economic 
factors, including low property taxes and state
taxes for both individuals and companies. New
residents are continually drawn to Atlanta due to
its relatively low cost of living, ideal climate,
diverse array of industries, job opportunities and
educational facilities.

One of Atlanta’s greatest strengths is its
wealth of transportation options. Most notably,
Atlanta is home to the world’s busiest airport with
multiple nonstop and direct routes serving nearly
every market worldwide. Atlanta’s status as the
hub of the Southeast is further enhanced by the
presence of two major rail carriers, the conver-
gence of three interstate highways, one of the
largest international freight airports and unlimited
fiber optic trunk lines.

National and international companies of all
sizes are attracted to Atlanta and other parts 
of the state due to lower construction and 
operating costs, in addition to numerous tax 
credits and incentives. Some 254 economic
development projects created over 24,000 new
jobs and added over $5.76 billion in new 
investments. Of this total, 38 foreign companies
reported projects totaling $2.1 billion in new
investment. Major announcements in 2006
included Kia Motors’ new automotive assembly

plant, Aflac’s massive expansion project and 
the addition of two new data centers for 
Hewlett-Packard.

Atlanta’s office, industrial and retail markets
gained strength during 2006 due to a strong
increase in new jobs and a low unemployment
rate. Tremendous job growth has occurred in the
Leisure & Hospitality industry, the Educational &
Health Services segment and the Technology
sector. An overall total of 67,000 new jobs were
projected for Atlanta in 2006.

Office demand gained momentum throughout
Atlanta during 2006, which continued the trend
of the past two years. Corporate growth is
expected to continue to drive the widespread
economic activity. Vacancy rates fell below 20%
for the first time in four years. New development
continued to grow at a rapid pace with the major-
ity being Class “A” buildings in urban markets.

Atlanta’s industrial market has experienced
impressive growth over the past two years. The
area has produced a steady trend of declining
vacancies and positive absorption. While product
demand has increased over the past 24 months,
the deluge of new buildings being delivered con-
tinued to suppress rental rates.

The 175 million square-foot Atlanta retail
market remained strong with vacancy rates hov-
ering around 8%. Land scarcity in urban areas
drove infill and conversion redevelopment of retail
sites due to the onslaught of condominium devel-
opment. Typical suburban retailers began looking
to open locations inside the Perimeter.

4,805,604 2,032,359
2.26 1.08
1.14 0.79
1.04 1.02
1.09 1.11
0.94 1.19

Atlanta At-A-Glance


